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THEATRE TWO

10:15
10:45

Shop Direct Group has made huge strides in 
the user experience they provide to their online 
customers by conducting regular usability testing 
in an agile development process

ShopDirect & Foviance

It is important to enhance the online experience through innovative methods that focus on customer 
empowerment. Working with Foviance will enable this, every development made goes through an 
agile development process, involving usability research, supported with Eye Tracking technology with 
existing and target customers of the brand.

11:45
12:15

How to handle the complexities of controlling 
multiple brands across multiple channels Mobilis Healthcare & Maginus 

In the current competitive market, the development of multiple brands is allowing companies to 
target different sectors of the market and increase market share, but managing these different 
brands across multiple websites and different sales channels is a complex challenge.

13:15
13:45

QVC Goes Social: Harnessing customer-created 
content to drive sales and engagement QVC & Bazaarvoice 

Gina Deeble, Head of Interactive Content at QVC UK, will share Social Commerce strategies, 
best practices, insights, and future plans. 

14:00
14:30 Bucking the downturn with e-commerce Matalan & BT Fresca

Lee will take us through a top level journey of Matalans move online and the challenges the project 
faced as well as providing an overview of some of the key performance indicators a value retailer has 
to fulfi l against in order to develop a profi table business online.

14:45
15:15 The agile e-commerce merchant Pindar 

The agile e-commerce merchant – what an agile attitude can achieve in today’s e-commerce landscape. 
To enable your success you need a reliable cost effective e-commerce platform which allows you to 
create multiple online stores to meet demand. The seminar will offer e-commerce case studies and 
will demonstrate what an agile attitude can achieve in today’s e-commerce landscape.

16:15
17:15

Payment processing and its role in customer 
conversion

Paysafe Card, Paypal, 
YesPay & IMRG

In a time when closing a sale is the most important part of the customer journey, this panel 
session of payments industry experts will discuss this fi nal stage of the shopping cart. Areas 
to be covered will include; offering payment choices, how to achieve a speedy checkout and 
ensure that the payments component does not become a barrier.
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